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01
Bio

I am a Fashion Brand Marketing graduate, enthusiastic 
about marketing and enriching the connection between 
consumers and brands.
I have gained experience as a licensing sales intern within 
the licensed apparel team at The Walt Disney Company- 
where I developed my skills in digital marketing, pitching, 
product development, market penetration strategies, market 
research and financial forecasting.
I also developed my knowledge of various ways to reach 
consumers, from influencer gifting to the creation of PR 
packages. I also regularly created product moodboard 
and mock-ups based on upcoming brand campaigns, to 
encourage growth within the licensed apparel business.
During my studies at the University of Huddersfield, 
particularly in my final year, I gained an in-depth 
understanding of how to apply my marketing skills into 
projects that have the ability to be translated into the real 
world. I also gained a strong understanding of how to 
translate market research and data into evidence-backed 
findings and recommendations, and I believe this is 
one of the most beneficial skills I have learnt during my 
studies. Overall, I understand the importance of a global 
mindset, as well as adaptability within an ever-changing 
market landscape. I am forward-thinking, proactive and 
have strong creative and commercial awareness that I am 
looking forward to developing as I further my career.



02

Asana is a digital wellness community that provides 
users with the opportunity to look after their 
wellbeing in both digital and physical realms. Asana 
uses the Metaverse in order to host interactive, 
digital yoga sessions via virtual reality and also 
hosts in-person digital detox events once monthly 
to avoid digital fatigue. Asana also offers a range of 
digital clothing for a user’s avatar, as well as physical 
clothing to wear in real life. This therefore positions 
Asana in the market as an innovative, future-focused 
wellbeing brand that provides its users with the latest 
that technology has to offer.

Final Major Project



03 Advanced Fashion Practice

TOGETHER FOR DEMENTIA:
AN M&S CAMPAIGN FOCUSSED 
ON ACCESSIBILITY. 
*In no way associated with M&S

For this module I created the ‘Together for Dementia’ campaign for Marks & Spencer, 
that aims to provide a retail solution that would make shopping experiences for 
customers with dementia easier and more accessible.
I produced a retail guide, that would be available at tills and in-store for both staff 
and customers, as well as a media pack for press and M&S partners.
I have used information available via the Alzheimer’s Society in order to consider the 
difficulties that people with dementia face on a daily basis, and proposed adjustments 
to in-store retail that would ease them.



04 Dissertation

Class, Culture and Clothing: Sartorial Prejudice in Modern Britain



05 Placement Year at Disney

I began my placement at The Walt Disney Company 
on September 21st 2020, as a licensing sales intern 
within the regional apparel team. My position involved 
gaining insight into how relationships with licensees 
were built and maintained, as well as what strategies 
can be implemented to grow the licensed apparel 
business.
I regularly created product moodboards and mock-
ups as seen on this page, as well as trend reports, 
bi-weekly retail updates and European retail deep 
dives that were sent out to softlines teams across 
EMEA.





07 Expansion of iD Magazine into 
India: Consumer Insight Report

This second year project is centred around the 
expansion of iD Magazine into the Indian publishing 
market. This consumer insight report highlights that 
the magazine must make the appropriate preparations 
for Brexit regulations to maintain the sucess and 
growth seen in the UK market.
In addition, the report finds that iD is in a stable 
position to grow within the UK and global markets. 
The brand has established a strong sense of their 
consumer as well as effective ways to form a 
relationship with them. Most significantly, the report 
concludes that iD has the opportunity to build on their 
success by expanding into the Indian market, as it 
is growing at a faster and steadier rate than the UK 
market.




