¢

z
§
=
g
2
=
~
N
B

ov:
Yangfel Xu is a final-year student at Huddersfield University's

degree in Fashion rand Marketing. She has ten years of foundation
in

" enpeicnce:
Tongling Seamias Cultural and Oreative Company
ProfectEdior 21 (7HONTIS)
Fruit Shop

| casner 200 (6 MaNTHS)

and designing and is recently creating a new brand for her end
of term profect for a brand marketing strategy. Her project
expresses her idea of bringing vintage fashion to the Chinese.
market. By creating a vintage brand, she hopes to enrich the
Chinese market and promote it on social media, for example,
by creating 3 vintage website full of historical presentations and
product apprediation and delivering It 1 the leading sotial media
platforms.

Before this, she interned at a media company warking on social
media campaign lanning. Putting her mar keting knowledge to
Work, she Is about to complete her undergraduate degree, She
x 1o became.
‘2 marketing consultant in the future. Can lead her team in
marketing strategy planning, sales tracking, strategy execution,
brand buikding and management.
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Executive Summary

UNIVERSITY OF HUDDERSFIELD I gl eients the atkedn s compian of a oW vistags i
brand in third and fourth-tier cities in China to help vintage fshion gain a
School of Art and Humanities larger share of the Chinese market and thus enrich the vintage fashion

content. The inspiration for this campaign came from consumer feedback.
As most vintage brands in China are geared toward a high spending
audience, and those at lower spending levels do not have access to vintage
fashion promptly, it was essential to create an appropriate campaign and

Marke‘ing S‘ralegy one that would drive consumer motivation through the needs of these less
exposed vintage consumers, Marketing tactics used will be digital
promotion and experiential marketing.
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A Msjor Project submitted in partial fulfilment of the requirsments for
BA (Hons) Fashion Brand Marketing

THD1184-2122 Fashion Brand Marketing Major Project

The candidate confirms that the work submitted is their own and that
appropriate credit has been given where reference has been made to the

work of others.
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Second
Year
Major

Because my second semester of university (2018) was in China and | didr't study my current major,
I didn't have a portfolio about fashion in my sophomore year. The way of education is different between
Chinese universities and British universities. There are not only main subjects but also other
sub-subjects, and exams and offline submission of works finish the course, so | think the portfolio
won't be used later. So, | didn't take any photos.

These are some of the works | completed in 2020, There are copies of these works, as they don't
need to be submitted to the school, so some of them are not original, but as the results borrowed
are not actual either, there is no way to find the author of the original painting.
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1.5 Brand concept

Equal's brand philosophy is, "Every colour has
its merits." Through this philosophy, we hope
to convey to the public the pursuit of
individuality by the young people around us
from an equal and tolerant perspective and
affirm the splendour of their lives.

1.6 Brand LOGO

The Equal brand's LOGO is a man and a
woman who rely on each other and merge
into one, implying Equal's concept of equality
and tolerance.






